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 to believe that the changes in journalism, music, TV and film
…
would affect the book industry in precisely the same way.

 …


to lose faith in the importance of reading.

 …


to move into entirely other fields in order to grow and progress.

 …


to focus solely on the market as it once was.

 …


not to put customers at the heart of the business.

 ...

to believe EVERYTHING has to be changed
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Six Guidelines for the Future


… reading is fundamental!

 …


whether content is distributed in an analogue or digital form
doesn’t matter.

 …


publishers must maintain direct contact with end-users.

 …


without growth, we die.

 …


form alliances across our own industry and others.
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… work strategically and improve your management skills.

.
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.

Thank you and good luck!
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